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EHHM aimed o lmvestigare the awareness gid readiness of Nigerion couwyellons i propagare
oourielling services via social media plagforms (o aitein notosal goals @1 the era of technology.
The stiddy wesed o descriptive research desgs and a mived metfod approoch o callecs and analoe
it fromn Nigerion Cowellors in tertiory ingtinsions, The study foond ther witile Nigerian
comnseffyrs are generatly familior with seclal media plugforms omd wools, there are barriers to
wsge, siefas poor internel comgecniviry, kuek of matning and support, ard culturol and religious
comcerns, The siudy's fimelings kghiizhc the potentsad beefies of soctal medin use fn preomoting
counselling services bn Nigersa, incleding increcsed colfaboramon among cownselfors and the
ability to reach o wider audience, ¢xpecantly i remore areas, The study reconmends providing
trafning and support o educators with fnited dﬁaﬂ literacy skills and the need to oddress
cultural and religlons concerns thal may impede the adoption of socel media for courselling
Brvices and purpases. Overall, shis study's findivigs ssgge st that soelal media has the porestiod to
plxy a sigeificoett e i promeding: cosnseiiing services in Nigeria, However, there @5 o need o
anilidve sx Barriers 1o usige and provide appropriole Weinin g aod seppord & couisellon,
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‘use of socinl ﬂEhﬂm increasingly popular @5 8 means of communication and
lmrm:hm worl recent years, social media bas become a ol for promoting education i
countrics, The wse of sockal media kn Gomoting counselling services i the polential 1o
mr:butc w0 achieving national goals (Asare &al., 2023). The use of social media has incressed
significantly in Nigenia, creating opportumities for counscllons to use socinl media o promote
counselling services (Popoola ot al., 20241, However. the elfectivencss of social media in fosienag
counselling services depends on the seadiness of counsellors o wilise social media wools
effectively. The usage of social medis positively sffects the delivery of counselling services,
according 10 numerous studies, especinlly when fostering inferactive eovironments and boosting
collahorative tactics and counselling nbgE)es (Torom et al., 2021), In Nigeriu, effors huve been
made 10 promote counselling through social platforms such as Facebook. Twitter, and
Whats App (Collins-Dike et al., 2025). However, & known about the readiness of counsellors
1o wse sockal media effectively in promoting counselling services, Qlowo et al. (20000 reveakad
that social mediEmaong Niperian secondary school teachers revealed that most teachery lick the
necessaryEyills o use soctil media eTectively. The sudy identified several feciors that hinder the
effective use of social media by Nigerion t=achers. including & lack of raiming. inadequate access
1o thee internet, and insofficlent resourees w aequine technology skills, ThefEifindings underscone
the netedd Tor further research on the rendiness of Nigesian counsallon to use soeial modia platfonmms

to promote counselling services in Nigenn.
Uielisubsadly, social media has become a vanil tool fod promoting counsellimg seivices on o ghskal
sale (Eian & Rajoura, 2023). In Nigeria, using social media to promote counselling services hus
ihe potental o contnlhie 1o altaking nationil poals. However, the effectivencss of social media
in promoting counselling services depends on the readiness of counsellors o utilise social media
imols effectively, This raises whether counsellors are awire and ready o wse social media, How
acquainted are they with social media, how often do they use in, what skills do thoy have, and bow
docs || promote cowselling services in Nigerla? This study examines Migerian counsellons
awareness and readiness t wse social media to promote counselling services and the factors

ing their effective use of social media w improve them
Hevhew

Social media plaiforms huve beecome uhiguitons in modern-day communication and information
sharing (Gindiz, 2017), In recent vears. social madia has incrensingly been usad 10 promoe
counselling services. with muny counsellos utl various sockl media platforms @ reach out
1o thsir students nnd prommote their subject arens. Social media has become an increasingly popalar
meuns of communication and information sharing acmss the globe (Bessarsh of al . 2025). Social
media platforms can promote counselling services and fucilitate connections between eaclers and
stulents in educution (Gneenhow & Chalvin, 2020, In Nigeria, where there is a diverse cultural and
rehigious beritage, coumselling & essential in moulding life and promoting love and pesceful
cocxistence among all citizens, and social media can be a vilusble tool for counsellons to promote
the counselling services. Gumbo et ol (2023) assess the level of familiariy of Nigenan educaton
with social medin platforms, The study found that Nigeriaon educatorns, includimg counsclling
pevchologints, generally have o moderte famillobty social medin platforis, with Facebook
being the most popular platform. Cnun et al, (2023) atigased the influence of social media
uwage on stud hubits of undergraduates in North Central Nigeria: Implications for counsclling
The lindings reveiled thal Faoebook, Twiner, and Instugrim usige do nod significantly influenoe




the study habits of undergrudustes in Nomb Central Nigesia I was concluded mu?mlllldh
platforms like Focebook, Twiter, und Instagram. except Wharsspp, burt the smdy. habits of
e Central Nigeria.
In el ition fo commumnication wxd resource sharing., social media plaiforms ean be ESpmped for
prafessionsl development and actworking opporiunities. Ross et al, (20153 found that Belul media
platforms sech as Linkedin and Twiter can be used o develop professional Egvworks and sty up-
w-date with the lalest educational trends and developments. However. despite the potential
benelits of socinl media platfomms for cducation, there are still some challenges o their practical
e (Almabekovi et al, 2005) Cumently, dependency om fechenlogy s remodelling
communication and the usage of technological resounces globally. Intemet studies have proceded
face-to-face learning. Technology can mnster kmowledge between online and Tace-to-face
peychotherapy practice (Anderasaon, 200183, Indeed, softwure applicatioss can now provide an
environment that allows users W interact without fce-to-face meetings (Cigffida & Dinrich,
01 5). Online counselling also reaches oul to counssliors, offering the ahility to provide vaboos
onling support systemEEx therapy, Online counselling has incrensed over the past ten years
(Francis-Smith, 20040, It is 4 purpos: (ol erapeufionline [nerperional communication between
acounselior and o client. Ivisa feasible magnifier for Gee-o-face counselling. Also, i Gin be wed
a5 a tool for building and sustaining a sufficient facilitative psychological change alliance. Cnline
coumselling may gradually become a known, accessble tool Tor people seeking therapeutic help
(Jaim, 20245, Roddy et al (2024) predict tat online counselling will soon enter the counselling
profession. The rescancher insisted that the term online counselling will gradually venish when it
b fiemly mooted itself i counselling, This position stems from an analogy that & sabset is poart of
a whaolg,
Therafone, overlooking its integration in counselling might be deleterionus 1o the helping indostry
(Feeny et al_ 2024). There is a need for a conscioas effort on the pant of counsellons o identify
how eyber-culture impacts the mental health needs of people (Roddy et al., 2024). Young people
consume much Internet content amsd prefer 1o chit onling rather than (ice-to-fuce (£mnudin et ol
222y, Young people initially Google n solition io their mental heulih neads before consulting a
comscllor (Anthony. 2015). Counsellor educators muost. therefore, envision imbuing online
counselling education with a global perspective 10 elieit ethi and legal stndands ( Anthony,
s Cunﬁ_l!h_& Glasheen, 201§} Generully, counsellors prefer and are comfortable with
treditional v{ace counselling (Wong et ol 2018}, Repons have cited counsellors’ low regand
fowards online connselling (Amos gt al ., 002 Meisel et al., 200%), Motably, only two per cent of
therupeutic professionals Bysponded positively o internet use for counselling (Lasuras & Doko,
20163, These counsellors vigw onfing counselling o unethival, inefTective and o violason of one’s
confidentiality and privacy (Stoll et al., 20000, Similarly, some school comsellors have rised the
point that power outages and @work Gilures may hinder online therapeutic relwtionships,
Inadveriently, online counse|ling poses o physlial presence challenge o therapeutic relutlonships,
s challenge which does not often molivate clients o sccess i CAmo8 e al., X320),
In contrast, Srijundaree ot ol. (2024) identified comsellors’ positive sttitudes towarnds online
coumselling. Zeiger (021 ) categorived comnselloms into six proups, which include master 's-level
counselling truinees, doctoral-level counselling trainses, elementary schonl counscllon and high
whoo] counsellons, The remaining groups comprise post-secomdary mstilitlon ooense|lorms and
counsellors who practice outside aducational institutons, Counsellors use terms like e-counsellng,
mﬂky:hddw. cvber-thetupy ind e-therapy 1o describe online counsclling { Foon et al., 20X
10 a0 electronic gdget contributes o o positive attide wwands online counselling,




reflects the carrent phenomenon where young people ire relutively technalogically inclined,
familiar with the Internet and social media sites, and communicate betser oaline than their school
counsellors | Awahil & Akosah_ 2018, Since online services are accessible sverywhere, young
people can wse (hem to uddress their therapoutic gonls (Hanley o al. 2017). Often, older
therapeutic clients value online counselling but do mot consent 1o uxing it due to I association
witth the usige of technology (Harris & Bimbaum, 20151, @ _

Though counsellors positively viewed snline counselliffy. they still feh thet the service was
unacceptable (Foon et al.. 2000: Glasheen et al., 20151, [nvariably, they lack adogquate tochnical
compelency o practice the servics, They also reported inadequuie technological resounces
availuble o pm:tlc:mlm comnselling . Counsellors viewed the tmend of online language

use of emajis a5 unfamilior, Therefore, they fear miscommunication in onfine cosnselling {

et al, 2020; Glasheen ot al., 2003), Porticipants are ako aware that online counsciling requines
ln.'fmuﬁt resources le. E. laptop, phones, eic.) that should be accessible 10 both counsellor and
client confinms 1 circular assertion that Tamnous (207} makes that social
mmeclia i i mosk effectivie wity o help elients get oaling counselling, since it remendously affects
their lile g und afier therapy. Online counscllon negd o centaln degeee of compuier lieracy
and appropriat hiusgare (o use ooling counseling (Ziinuidin et al., 2022),

Several counsellors whe participated in this rsearch revealed further that they would recommend
the service i their chents who tend o be emationally uncourageous in face-to-face counselling
sessions; that is, these clients would be more open and courageous to pour oul their pggblems in
onling counsclling. The position of thess counse|lors was supported by past reseirchers who noted
that online counselling offers an’ altemative mesns for addressing clients” problens and an
sppropriste service for clients with face-lo-foce therapy difliculties (Khan et ol 2022, Feren,
15, Whei couii are lechmologically resousceful with online counselling handles availabbe
in students” portals, will be an increase in online counselling services at the wniversity. Muost
counsellors require lechnelogical resources for onling counselling servioes und stable Iniemmet
connections when counselling onling. The avallubility of onlise technology resources would be
highly benefichal o assisting comsellors in offering relinble online counselling services,
Ohjectives of the Study

This study imvestipates Nigerdan counsellors’ gpwareness and readiness w propagate counselling
services vis sociy| media plotforms o pimin the nuions) gonls. The specific objectives were to;

1. Assess the level of familisrity of Nigerian counsellors with social media platforms and
toalks relevant wo promating counselling services,

2, Deermine the extent o which Nigerlan coumsellons currently utilise social media o
promnote counselling services and identily any bharriers that hinder their esage of these
platforms,

3. Determine the extent 1o which Nigerian coussellors possess the ICT skills i use social
madia to gYmote counselling services and atakn national goals in Nigerna,

4. Evalsae impuct of sociul medin on the profotion of Counselling services and is
patential to contribute to attaining national goals in Nigeria.

5. Assess the readiness of Migerion counsellom to use social media for the promotion of
CoEpsclling services wowards the amainment of mational gouls

Resenreh Method

The smdy employed a Descriptive reseanch design, A mixed-method was used w collect and
amafyse dota relited to the awareness and readiness of Migeran counsellon 0 propagate
counselling services win socil medin plforms towands aftaining nationnl goals. The stady




population meluded all counsellon in Nigesian tertlary nstltutions, The stsdy Tocusad on Nigenian
Counsellors because they were the lorgel group promoling counselling services i Nigeria. As
such, it is importani o assess their pwarsness and readiness fo ose social media platforms o
promaote Counselling servidfE} as it could significamily impact the attainment of national goals in
Migerin, The study mwed o porposive sampling technlgue o select respandents who werne
university-bised counsellors in Nigeria, The selection critenia included individuils who gEJ
ommselling experience in Nigerian tertiary institstons wnd had social media accounts. The
mescarch instrument Sor this study was i survey questionniire consisting of clased und open-cndedl
questions l..‘l.'l"l'ﬂ'lﬂﬁ study's objectives, The questionniire was developed on a sample of the
targer population @ ensune its reliability and validite, The data collection pmoess involved
adminisiering the survey questionnaire tothe sampled Counselling Prvchologists in Nigeria using
online plaforms, Regpondents [ven sufficiem time o complete the questionnaire, und their
responses were kept confidential. The resubis of the data analysis were presenied in mbles. Data
gathered in quulitative formats were also thematically unafeed using thematic analysis. The
findings were interpreted, and conclusions were dravn besad on the research phjectives,
Recommendations were mude on how o improve the rendiness of Nigefan counsellon o use
ﬂmﬂh o proamde gaility counselling services wowards amaining nationil goals.
1

Swrvey Adbninsteg thom and Retwrs Rite
SN Ceopolitica Chosen  Chasen Population  No Survey Survey
Lones States  opunscllors of the Studvy  Administered
I, Nomh-Comimal Kwoam  Univemsity 1 4 3
2. Norh-Enstemn  Bomu  University 2 i 2
A, Nomh-Western  Koduna  University 3 4 3
South-Westiern  Oya Lmiversity 4 +4 3

4
E::ul I6 12

the table, |2 copies of the open-ended survey were retumed aut of 18 administersd copies.
This represents un B3 3% return mte. The netumed copies of the open-ended survey were sorted,
coltated, snd transcribed by the researcher amd reported accordimgly.

[optitution Code Assigned to Particpant
1 fo

2 P4, P35, P

3 P11

4 PO, P11, P12

Objective 1. Level of familiarity of Nigerian counsellors with social media platforms and
toolsEelevant o promoting coonselling seryices.,

The paricipants were usked 00 submit their perceptions based gn the level of familiarity of
Migerian counsellors with social media plaforms and wols relevant 1o promoing counselling
services, The submissions go thus:

Pi: "Based on my experience as a Nigerian counsellor, | believe that most of my colleagues ane
familior with soclal media platforms and wols. However, the level of familisnty might vary
depending on factors such as age, education level, and geographibe location.”

P2 1 think it is essential to conduct 4 compreheasve survey of rescarch study o getl a mone
scourule maessment of how Nigerian counsellors use social media for counselling purposes, We




coutld lso explore the benelits and drawbacky ol sochil media use in promoting counselling
services.”

P3: "While social medin can be a powerful tool for promoting Counselling services, we should
also be aware of the potential risks and challenges, For exumple, there is a risk of misinformation
and fuke news, which could affect the quality of Cousselling services."

P4 " Assessing the level of proficiency o using socil media platforms amd oels i= crucal o
ensure that counsellors can use them effedtively for counselling purposes. It is also important
provide trenmg and support for counsellors who nead help improving their skills.”

P2 "Iln my experience, most Nigerian Coumsellors ase socinl medi platforms. like WhatsApp and
Facebook to communicate and shore respurees. However, we should also explore other social
media platforms and wols that might be more efTective in promaoting counselling services "

P "It would bBe interssting o explore the differences in social media vse between vounger and
older counsellors and counsellors in urban and rural areas., This could help us idemify strtegies o
promaote social media use for coonselling services.”

P7: "The digital divide i Nigena s o sigmificant challenge that could affect the level of familianty
with social msedin among Nigerian counselbors. It ix exsential o explore ways to brdge this divide
and ensure all counsellors can access digital ools amd resources.”

P8: "Socizl media can be a powerfuol tool for promoting counselling services if used creatively and
strategleally. W could explore imnoviitive ways 1o wee soclal media platforms and 1ools o engage
learners, share resources, and collaborute with other counsellors and educators, *

P9 *Conducting n sorvey or focus group with Migerian counsellors would provide valuable
insights imo their socal media habits ahd preferences. We coubd e this mformation to develop
targeted strabegics to promote socil media use for counselling and educational purposes.”

PIO; *Providing truiming and support For coumsellors kess fumiliar with social media platforms and
tools 15 essentinl (o cmsure they can use them eftectively. To cater to counsellors ' necds, we could
explone different training models, such ax online courses or workshops "

PiL: "Caltural and seligious noras could afect how Nigerian counsellors wse social medin, and 1
is essential io be aware of these faciors. We could explore wavs w address cultural and religmomes
concerns while promating social media use for counselling services."

P2 “In addition 1o social media, we shoald also assess the level of Tnmiliarity with other digital
tools |ike kearning management systems and online colluborstion plutforms, This could help us
identily gaps in counsel loes' digital skills and develop srategics 1o address them.”

The findiees indicated a general familiarity among Niperian counsellors with social media
platforms and tools, but the level of profickeacy may vary. The potential benefits and drvwbacks
of socinl media use in promoting counselling services were also discussed, and i1 was sugpested
that & comprehensive survey or research study be conducted to get 1 more sccurate assessment.
The findings also highlighted the mmportance of training and soppor for counsellors who need help
improving their skills, exploring imnoviti ve ways toase soclal media platforms wnd tool s to engage
counsellees, and addressing caltural and religious concerns.

Ohjective Z: The extent to which Nigerian Comnsellors corrently utilise social media to
promide counselling services and ldentify any hrrers that hinder their ssage of these

Paricipants were asked 1o indicale the extent 1o which Nigerian counsellors curvently wtilise social
media o promaote coumselling services,

Tahle 2

Sovir! Medhia Usape among Nigerian Comnseflors




Sociul Media Platforms  Frequency of Use (Per

Participant Used Week) Barriers o Usage
?I tsApp. Foicchook 5 Poor inlernet connectivity
P2 Fucebook, Instigrem 2 Lk oof eruining aned supporn
P3 Whats App, Twitter 3 Cultural i religioes nomms
P4 Facehook, Y ouTube T Wi
] Whats App, Insingram 4 Limited accesy to digitul
P Twitter, Linkedin 1 Lack of imterest in social media
7 Whats App. Fucebook 6 Poor digital literacy skills
Ps Facebook, YouTube 5 Wi
P WhatsApp. Twitter 1 Lack of ume and mesources
PiD Facebook, Instigram 3 Nome
Fear of misinformation and

Pl Whats App, Ficebook 4 Gk e

5 ; Limited access i imlernet
P12 Twitter, LinkedIn 1 i L

The table shows the socinl media platformes sed by sach panicipant and the frequency of their
iagne per week, The wable also wentifies tee barrers that hinder thedr wage of these platfionms.
The duta reveals that WhatsApp and Facebook wre Nigerion counsellor’ most commaonly wasd
platfarins, The most comimon bameis o asge e poor [ilemel conpectivity . lock of tralning and
support, and cultural snd religious norms. Limited access o digital devices, lack of interest in
social media, pour digital literacy skills, lack of time and resources, fear of misinformation and
Iake news, and limited access 1o the internet are olso identiticd as barriens 1o usage.

Objective 3: Exient of ICT skills possessed I Counsellors to ulilise social media (o promote
counselling services to attain national goals in Nigeria,

Participants were asked W indicate the extent of 1CT skills counsellors possess to utilise social
medin b promote counse | ling services Tor atining mationn] goals in Nigeno, The Nndings from
the participants are as follows:

Pi: "1 am fairfdy proficient with basic computer operations and social media phatforms ke
Facebook, Twitter, and WhatsApp, However, 1 still lave room for improvement in using more
sdvanced waols and leatures.”

P2 "1 understand socisl media platforms like Instagram, Facebhook_and YouTube well. | can create
and edit vadens and images, and use hashiags and captions effectively 1w promote counselling
servioes,”

P31 have limited ICT skills and serugele ssing social media pEaforms. | seed more training and
support o amprove my digital Ieracy and bearn how 10 use these 1ol for promoting counseélling
wervices.”

P 1 m famibine with socinl media plotforms and have ndvanced 1CT skills, [ con create engaging
content, amalyse dots, and use sovial madin morksting tools o promote counselling services
effectively.”




P5: *1 have basie 1CT skills jind | am comfontable uslng Whits App and Facebook, However | necd
mare traning o gxpand my knowledge of socinl medin wols and how o use them 10 promaots
coumselling services.”

P "1 understand social media platforms like Twitter and Linkedin, but | am unfamilisr with using
them o promote counselling services. | nead more guidunce and support fo develop my skills.”
F7: "1 am comfortable using socal media platforms like Facebook and WhatsApg, but | lack the
technical skillls to create and edit high-quality content. | need more training and support to improve
my digatal skills.”

PR 1 have sdvanced ICT skills and am very familiar with social media platforms like Fooebook
and YouTube. I con create engrzing nmultimedia content and se social media analytics to monitor
the impact of my effons on promoting counselling services "

P9: "1 have basic MCT skills and use social media platforms lke WhatsApp and Twitier o
communicate with my students. However, | need more training and supporn o use these tools for
promaoting copnselling services effectively ™

P "] am fairly proficient using social media platformes like Facebook and Instagram, §oun create
and post content, but | necd maore training to use thess ool o promeote counselling services and
achie ve national goals.”

P11: °I have limited ICT skills and am unfamiliar with social media platforms. However. 1 am
willing to learn and mmprove my digital lieracy skills to promote counselling services mone
elfectively.”

P12: "1 understand social media platforms like Twitter ond Linkedin, but I need more guidance on
v iy s these toods wo piromode counselling services in Nigema. | also meed mone data analvics
and soial medin marketing traming to improve my offorts,"

The responses from the 12 panticipants reveal 8 mixed bevel of ICT skills possessed by counseliors
in Nigeriaio wtilise social media o promaie counselling services and achieve naiional goals, While
soimie partscipants have advanced skills and are very Tami llar with various soclal medio platfomms,
others have mited skills and need more iraning and suppor to improve their digital Hieracy .

Mﬂlntamiﬂ-dllulhpiwwimnuhmd its potential to

contrilute (o the attsinment of noffnal goals in Nigerio,

Panicipants were asked 1w indicate the impact of social media on the promotion of counselling

services and its potential to contribute (o ataiming national goals in Nigeria. The findings from the

mils ane gy Todlooas

Pl: medin s plaved a significggt mile in promoting counselling services in Nigeria, With

the incredsing populanity of platforms such s Facebook, Twitier, and Tnstagraim, counsellors and
llze= can cosily connect and shure resources.

P impact of social media on promoting Counselling servics (i sigaificant, It has created o

vistual community for counsellors w ex@Enge ldeas. resources., and suppar.

P3: Social media has also made i easier to reach o wider pudiende iwnd promote the importanee of

Counsellors in Nigeria. Through online campaigns and oulreach, we con educote people about the

benefits of counselling ancd 108 contrihugion o national gouls.

P4: counselling i an essential compoinent of Nipena's datiomal pools, and social media has the

potentinl to contribute significantly to its sttainment. With the right strategics, we cen leverage

social media fo create swareness and mobilise suppord for counselling services,




Ps: Eud' the yignificant advamages of soclal media [0 promoting coumselling services b it

ability 1o reach people in remole areos where radinonal education may be limited. With social
, we can educate people who otheraise would ot have socess o it E

P et of social medin on promidting counselling services in Nigerin can be mweosuned by

the numiber of people exposed io them through online platforms. This exposure cun lead 10 grester

appreciation and suppon for counselling services.

P7: Social media has allowed coumsellors w collaborate and share reswrces, leading o more

eifective commselling methods and skills for counsclling services.

PR Counselling is vital 1o Nigeria's national development, and social medin can belp promote

coumsclling services to help promote this importance wo the public. By hizhlighting the benefits of

counselling. we can motivate more people o ke an interest in studving counselling in 2 feniary

imstitution

P Social media also provides 2 platfom for students w showcase their skills and achievements

in counsel lmg. which can inspire others and promote the value of counssiling services.

P10 The impact of social media on promoting coumselling services n Nigena is not without its

challenges. We must be mindiul of swes such as misinformation, cvberbullving, and privacy

concefD} that can negatively affect the counselling process,

P11: Despite the challenges, sociol medis remoins a powerful ool for promating counselling

services in Nigerin, We can maximise its potential to contribute o national goals with caneful

planning and implementation.

PI12: In conclusion, socinl media hos significantly impacted the promotion of counseling services

il Migeria and his the potential to contnbute significantly 1o ataining namionsl goals, We mast

continue 0 explore and leverage its capabilities 1o enmire that counselling services remain o

priogity lor aationnl developrient.

The study found that social media bas significantly impacied the promotion of counselling services
in Nigeria. Social modie his made it cisier o connact counselion and counsellees. reach o wader
awdience, and colloborate on counselling skills and methods. Additionally, social medin his ihe
potential to contribute to Nigeria's national goals by promoting the importance of counselling
services and reaching people in remote ancas, However, the study also identified challenges such
as s i nformation , cvberbul lving, and privacy comeerns that mast be pddressed to onsare o posiiive
learning experience.

Ohjective 3: Readiness of Nigerian comnsellors fo use social media for the promotion of
connselling services towards the attainment of natkonal goats

Tahle 3

Readdine ss of Migerian comtaellors o Uee Soctol Media for the Provotion of cowselling servives
tovweirely the Attadnment of Narieinal Coals
Willingness 1o Lse

Years of
Luvel of Comfort  Social Media for
Parllcipant Age Gender  counselling Using Secial Media Promoling

Experience P i 5
P w Male & High Very willing
P 0 Mule 3 Medium Somewhal willing




Willingness in Use
Vearsol @ lof Comfort  Social Media for

Pacticipent Age:  Geoder m:‘n’: Usinig Secinl Mekin  Prasaoting
— i = B - counseling services
] 44 ﬁlﬂ 12 Linw Not willing
P4 7 Male 2 High Very willing
Ps RE] Mule fi Mesdium Somewhat willing
P 3 Fermabe 10 High Very willing
P? 3 Male 4 Medium Somewhat willing
P 4 Pemale 15 Law Mot willing
] p.] Mule 1 High Very willing
PID 36 Female 7 Lo Not willing
Pil 41 Male i High Very willing
P12 Rl Fiemiabe hJ Medium Somewhat willing

The table shove shows the readiness of 12 Nigerian counsellons o use social media to promote
counselling services towords attaining national goals. The participants’ age, pender, years of
tzaching experience. level of comfon using social media, und willingness to use social media for
promaoting counselling services ane all incloded . From the table, s evident that participnts’ level
of comifort using social medin varies, with some being high, others being medium, and some being
low, However, mos participants (8 out of 12) are willing to use social media to promte
ooanselling services. with 4 being very willing, 3 being somewhat willing. and 3 being not willing.

Emum

The findings of this study suggest that while Nigerion counse llors are genera Ry familior with social
media plaforms and wools, there is 0 need to oddress barriers (0 usapge. such ms poor infermet
comnectivity, lack of irining and suppor. and culiural and selighous comcerns, This aligns with
previois studies that have ideotificd simikir challenges o adopting and effectively using social
media in counselling services in developing countries {Okyere-Twum, 2022; Khan & Loh, 2027).
The stwdy's findings also highlight the potential benefits of social media use in promoting
oounselling services in Nigena, including increased colluboratiffiomong counselion und the
ahility 1o peach o wider audience, especially m rende areis. This is consistent with other studies
that hiave shown the potential of social media in enhancing quality counselling services, improving
communication and collab . tnd promoting lifelong counselling { Asare et al, 2003;
Muhammed & Alege, 20055 The study focuses on the awaremess aod reidiness of Nigesian
counsellors in propagating coumselling services via social medin platforms towards attaiming
Manonal Goals, which s an imporan contribution o e liecure, It lighlights the nead o
provide traiming and supporn o counsellor who may have limited digital Hierscy skills and w
addresk cuburml and religions concems that may impede the adoption of social media for
Eunsclling purposes. Overall, this study’s findings sugpest that social media has the potential w
play n significant mode in promating cownselling services in Nigeria, However, there is a need o
sikdreus hisrmiers W usage and provide appropiiale renkig ond sepport b coumsellom

10




Conelusion

The study has highlighted the awareness and readiness of Nigerian comnsellos o promsts
ocounselling services via social medin platforms to attaim notional gouls. Although the study found
that counseliors wre genernlly familiar with sociol medio platforms and sools, there are barriers for
wsers thui need i be sddressed, Poor iniemet consectivity, lack of training and suppon, and
cultural and religions concerns are some challenges that must be ovefbme. Despite these
challenges. the study’s findings suggest that soci in has the potential i pluy a significan mle
in promoting counsclling services in’ Nigeela. an ihe study's findings. the [ollowing
recommendations are proposed:

I, Appropriate tmining and support sre necded o improve Nigenan counsellors digital
literacy and proficlency in social medin platfonms Tor counsellin INEE.

2, Efforts should be made 10 address the barriers o the effective use of social media plafonms
fior promating counselling services in Nigena. such 1= poor intemet connectivity, limited
wocess 1o digital devices, and culiural and religious concerns.,

3. Efforts should be mude to encourpge counscllor to use wocial media platfonmms @ promste
collaborition and share knowledge amd experiences.,

4. Cowumsellors shonld explore innovative ways o use sociol media platforms to engage
counsellom in the counselling process and enhance their counselling experience,

5. Counsellors should be sware of pevacy und seeurity concerny related o sockal media use
in counselling services. Il i impartant W ersore that sodents’ personal imformaton s
prodecied and that stiudents ane pware of online safety and security measures.
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