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Absiract
Microfinance provides sccess 1o financizl services for low-income poople. crpowening and increasing

business productivily m sclieving, prsperily. Rurml commumibies ane e groug most interesied m
microfinasce bocouse 8 I8 atien neplectod by the Sorma] Hnancial systen. This sescarch focuses on the
chasucteristics of rursl comnSgities i impeoving the implementation of microfinssce through
Fimanemy mark e staleges. & dosript ve qualtalive spprosch is msed m ehis sy, The dita suomnoes
are based om obscrendons, in-depth imervicws, and convexoml] liccracy of varioms documents The
mplementaiion of sharm micolmamo: rmgh (mamcid insdiokins aml linanang imstistions e
Chrebon area hss proven 1o have o positive offecr. The marketing swracegy of Islamic microfinance
imsdil i imorumsl commemaniles h:lp-u (155 gnmlh bl sy e nlin.'mznl.:qmm:- This i evidenced by
the cnse of nocem to Financing and mare flexibie term in opplving for finmcing . being ahle © inoromse
sales sesults, and o commuenity spproack o financing trough ruml women cotreprencurs that holps
meduce unemployment amd poverty mles. The ecomnmmic impint in the appleston of the cmoept of
sharia economics encoarnges e prnciples of justice and social welfare. in addition to being able w
Frrm-ilh e o -:.'.aq'nli.
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INTRODUCTION

Microlnusce has been recognised s an imporiant ingrumest in redecing poverty amd
promoting economic development, especially in developing countries. According 1o the
United Muotions, microlinance not oaly provides access o linancid services for low-income
people, but also empowers and improves productivity and well-being ( United Matwom, 2006).
In Indonesia, microfinance has become an integml part of the national devebopment strategy.




esgpecially through programmes sech oz Kredie Usaha Rabvar (KUR) and Microfinance
Imstitutions {Bank Indonesia, 2021).

Rural cammumnitics, which are often marginalised from the formal financial system,
are the groups that benefit the most from miceofinance. Access to capital enables micro-
entreprencurs o break through burriers of ndversity and incresse prodection activities, wmd
procisction activities i increase the likelihood of an indivi 1o incrense his'her income nnd
there is an increase in histher welfare (Sukarnotn, 2023} % to flmaneial services in a
limely manner, and the adeguocy of credil required by rable poor proups such as
cconomically weaker persoms and low-income growps ar affordable coses (S
Cahyono, Nurdin, & Wulandarl, 202:). In Indonegia, the agricultumal seetor and mral hlm,
Small. and Mpglium Enterprises (MSMEz) contribute simificuntly Lo the national economy.
According to the Minisiry of Villages, PIIT, and Transmigration of the Republic of Indonesia.
around 57% of Indonesia’s populstion lives in moral sress, and the comtributio the
agricultiural sector o national GDP reaches 13.53% (KRementerian Desa, FDT, 2020),
its great potential, the implementation of micmfinanes in mral arcas faces various challenges,
including: Infrastrochore limitations: Lack of intemet access, eloetricity, and transport hamper
the provision of mwrolimoee services (GSMA. 2009, Low Finuncial Liemcy: muny
villagers do not understand microfinance products and services, and are thenetore neluctant o
use them (luserdi & Mitchell, 2001 4), lack of presence af Microfinance Institutions; MFls and
[urmal [muncial instiutions lend w be concentrated in urban areas, leaving nural communities
more dependent on moneylenders and informal financial institutions (Chanerjes, Saangi, de
Aghion, & Morduch, k), asd strict credit requiroments: MSMFs and famers often
struggle W fulld credil reyuirements, such w colkileral and credil history {Ayvagori, Beck., &
Liermiry s -Kuni, 2007).

An effective marketing strategy tor finascing iz cssential o cagure thar micootinamo:
cun optmally reach rural commumites and marksing by providing wrainmg and enceurssing
mikreenienprise expansonySukomeio & Cubvono, 2024). M. Yunus. founder of Grameen
Rank, cmphasised the importance of group lending madeks to nedses eredit risk and inorease
commumily paricipeticn (Y unus, 20071, In Indonesia. programmes such as Knedit Usaiha
Rakyal (KUK} and Sharia Financing have been successiul in incressing access to [inance for
MSMFEs and mral farmers (Kementcrian Koperas dan UKM, 20223 Technological
developments, purticulary lntech and mobile bankmg. have opened up new opporluRibes o
increme avcess o mucmfinasce i rurel areas. The GSMA. reported that digital Gnancal
services, sich as digital wallets and mobile money, can reduce transaction coste and reach
people previously usderserved by formal fnancul metitetions (GSMMA, 20095, In Indonesia,
programes such is Bank Indonesia's Digital Fuiisclal Services have sucoesslully improved
access o fimnce in some remobe ancas (Aank Indonesia, 2020,

Micralinunce has been provea o have o positive [mpsct on rurul communities,
including: Income pencrullon: Actess W linance enubles [ormers wad MSMES w increuse
procuctivity  and  income  (Khandker, @51. Women's  empowerment:  microfinance
progranumes ure oflen wimed nt women. who pluy wn impontust mole in e howsehold economy
(Mayoux, 260}, and poverly reduction: microlinence can belp the poor o scape poveny
through mcreased access (o capital (Banerjes, Durlo, Glenserster, & Kinman, 200 3).

The Indonesiam government has lasnched vanous programmes o improve
microfinance and financing for rural communitees. including through: Kredit Usaha Rakyat
(KUR) & low-imerest credin programme aimed at MSMEs and farmers (Kementerian




Koperusi dan UKM, 2022), Digital Village Programme, an initistive o improve internet
aceess amd digital financial services in villages (Ministry of Communication and Information,
2021y, and sharis financing, shuria-hased financing services sech us medfirrabal and
s varerkah that aee inceensingly popular in raral wreas (Bank Indonesia, 2021).

LITERATURE REVIEW

Islaumic Microfinance 0]

Islamic mucrofinance & & (maocial system i operaes based on Blamic shana
principles, which prohibitc ribe (intenest), ghvaror (uncemainty ). and mavsir (gambling . Chapra
explams that Islamic microfinance aims 1o creale economic ustice and social wellare through
fonir amdd ethical fnancing (Chapra, 20000, o key primemple in Idamec microfinance is profi-
sharing, realised through schemes such a5 mvaorabo i and musvarakof.

Principles of fdamic Microfinance [15]

Islumic microfinance is bused on several key prnciples, including: Profit and Loss
Sharing. schemes such as mudbasefah (profit sharing) and spsvarakak (partnership) cnsune
that risks wmd peofis are shared Tuirly between the lnancia instination and the customer (Tybal
& Mirakhor, 2006), Zaka and Infog: sobul wsd infay are used us insirumenis Lo reduce
powernty and distribute wealth equitably § AlRmed H, 2004,

Financing Scheme in Ivlamie Microfinonce

Some of the [ancing schemes commonly wsed in Islamic microlinance melsde;
Musfharatih, 38 co-operation hetween the owner of capital ixfofibel veal) and the manager
{muediverih) with protit sharing hased on agrecment (Kahir Hassan & I::wm HHIT).
Misvarakah: o painership betwsen (vwo of mone paries W (munce 3 project, wilh profi s
ks sharing hased on capitapgonritations (Siddiqi, 200). Murabahak; financing with a sake
and purchase system, where financial instimtions buy goods and resell them o costomers with
an agmeed |ﬂ.mp1. {El-gramal, A6,

The Rote of Lilamie Micmfiasce io Poverty Alfevionioe

Islamic microfinance is considered an effoctive fool to reduce poverty and improve
people'’s wellure, Obaidullzh stuted that Islumic microlinance ool mly provides socess o
capital, hlEm promotes the principles of justice and social welfare (Ohaidullah, 2008), In
Indnncsia, Islamic financial institutions such as Badd Maal wor Tameil (BT have played
un imponzant role i empowering the poor through Dlumic Anancog {Antemio, 2001).
Cluellerge s in Islomic Mivrofinoe
Despite its great patential, Islamie micnofinnnee fiees several chnllenges, including; Limited
Capital: lslemic fnancial msilutions ofien siragple w mls sollciem capital o [l e
demand for Financing (Rahim & Ralman, 20073, Low ldamic Financial Lieracy: Many
peogle do ol widesstand Blamic Ginancial pl'iil:'illl|¢w‘|d products ( Asgarva, 200125,
Unfavourable Bepulstions: Unfuvourable nepulutions muy hinder the development of Islamic
Ee rofinance (Widarjona, 2020),

Filaride: Microfinaoce i idosests

In Imdonesia, Islamse microfinance has prown mpdly, especially through instituions
such as BMT, Islamic Cooperativies, and lslamic Banks, Ascarva explained thar BMT has
suecessfully empowered the pood thioogh fair and transparent [skamic finanang (Ascarya,
2002). In ackdition, proprommes such as Kredit Usaha Rakyat Syariah (KUR Svariah) hove
helped MSMEs to access |slamic financing with more flexible terms (Bank Indonesia, 2021 ).
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Islamic microfinance has provided positive impacts o the community, including;
Income Ciencration, access to Islumic fimuncing ennbies MSMEs and furmers to incremse
pmdq,l:!ir.i!!' and  income l!iﬁqr}'ndi, A WD), Women's F_mprl'n'u'mcm. Islamac
microflinance programumes are oftea pimed of women, who pliy an imponanl role in the
houschold economy (Nurhayati, 2030), Poverny Reduction, lslamic microfinance can help the
poar to scspe poveny through improvad sccess to capital (Sapura, 2021 ).

Finuncing Markeling Stralegy
Marketing Srrategy Concepi

A marketing strategy Is a plan dedgned to achieve an organisstion's marketing
obgestives, mcludng [inancing. Acoonding o Iium & Keller, murkeling stirategy involves
market scgmentation, targeting, positioning. and the marketing mix consisting of product,
price., place., and promoting. In the eontext of financing, marketing sirategy aims to inorease
awareness, inlerest, md use of Amamoal prodoc: I:la: public,

Sirascgi permasaran memopakan rencana yang dirancang untuk mencapai | tejuan
pemasaran suaty organisasi, teomasak dalam lE pembiavaan. Meourst Kotler & Keller,
stralegl pemasarun melibatkan segmeniasi pusir, lwngeling, positbomng, dan bumn pemissran
(marketing mix) yang terdiri dari produk. harga, tempat, dan promosi. Dalem kontcks
pembiayaan, strategi pemasacan hefujuan uniuk meningkatkan kcsadaran, minat, dan
pengeunaun produk kevangun oleh masywrakal (Koder, P & Keller. 2016).

Miawke gwn.r-m'rm [T Fimlu'.fu_g erlr-'riﬂg

arket segmentation is the process of dividing 8 market intn groups that have similar
Eﬂ'h.'lr.‘!i.ﬂ.il.': wnd needs. Armeirong & Kotler slate thal markel segmenlotion allows Dosascial
imstiluiions o Gilor iheir produwis aod services W lbe spevilic peeds of each
segment | Armsarang, (5., & Kotler, 20M0). For example, mral commusitics may need
[mancing products with mone (exble terme and low mlerest mies, Murkeling mix s o
strlegic ool wsed o (ullyl morkel needs. MoCariby iniroduced the 4P concepl {Product,
Price. Place, Pramotion) which can be applied in finascing marketing. (Katler, P, & Keller,
20060, The 4P concepl mohudes Product, the inancmg prodects oflensd. such as microcmedn,
business loans, or Islamc nancmg. Price. competitive inlerest rbes and admimstrabion (ees,
Place, distrinmion of financing serviees throwgh hranches, ageats, or digital platforms,
Promotion. promotional sctvities such as shversing, soomahsason, and cooperation with
communily keaders,
Tie Rale of Teefinology in Financing Markeriog

Technolugical developments have changed the way financiul instingtions market
[immncing products, Challey & Cllis-Chadwick emiphisise the imponunce of digital markeling
in increasing marketing reach and effectiveness (Chaffey, I, & Ellis-Chadwick, 200%9), In
Indomesia, the use of social media, mobile banking opps, and [niech has become o key
strnlegy in marketng (inoncing products ¢ Rabuyu, 20200
Rlationsiip Merkering and geyiol

Relationship-based marketing (ocuses om buildine and muinisinieg  long-term
relationships with customers. This siralegy is particulurly effective i the financial industry as
it increases customer lovalty, In Indonesia, micmfinance institations often wse this approach
by organising regular visits and training for customers (Suryani, 2017). Social madketing aims
to influence people's behaviour for social good. This stmtegy cun be used o improve financial
literacy and awareness of the henefins of financing products. In Indomesia, the microfinance




socialisation programme by (UK nndl Bank Indonesin is an example of socinl marketing in
action (Oioritas Jasa Kevangan (OTK), 2020),
Marketing Straregy in Microfinanee

Micmfinunce roquines specialised morketing drntegies ax its torget market i low-
income communities. Participalory and aducalive approaches o ensure thal the financing
products are well received and wilised. In Indonesia, this sratepy is Implememed through
training and mentoring progeummes for MSME plavers { Suharysdi, A, X119).

RESEARCH METHODOLOGY

reseanch method wesd m thas research is descriptive qualitative research method,
Cualitative descriptive method is a rescarch that produces descriptive data (depiction) in the
foom of written or oml facts from the observed behaviour, in a siteation that takes place
nutwrally and scientificully and not in controlled conditions (Sanapiah, 2005).

Primary data used comes feom the resilis of in-depth interviews, ohservation,
information gathcring, nvolved ohservation and documents related to the context of this
resewrch. The duta ublumed is Lthen processed bused on e seleclion and sorting in order w
capture which ix afgeopriste o dedcribe the problem n accordance with the research
ahjectives.

RESULTS AND DISUCUSSHON
Implementaiion of amic Microfinamce in Village Communities

Rased on rescarch conducted in the Cischon arca, the implementstion of Tslamic
microfinance through hanks and financing institutions has shown a positive impact in
increusang wccess (o Dmncing Tor rural comanundties, blamic (nuncing schemes such as
wrabafuah {sabe-purchase), suediverofok (prafit sharing) and musvarokal (pamership) have
attracied the interest of the community as they e considered fairer and more transparent than
the vonvenlionul sysiem (Ascorye, 2012). The sieps luken in the implemeniution of
microfinance in rural communities in the Circhon area through; Firsd, increasing access o
fimancing, rural communitice who previowsly had difficulty scccsing financing from
convenlional (mancial msiutons can mow wiliss klumic (muscing with more (lexible
roguirements. Second. iCTeasmpE inoone . encowrLeing micro businesses thal receive shuri
fimancing facilitics mw ncrease income. Thind, business assigance, [damic microfimance
institutions always play a mle in inoressing business lieracy through assistance provided by
olfwers (rom these mstiuions both regunding business twmover and marketing of busimess
results. Fowrth, reducing dependence on loan sharks, the existence of shafia-hased
micredinance institulions is able 1o provide solutions in reduang the inflvence of loan sharks.
this 1 in line with reducmg people's dependence on loan shurks who charge high mtenst rates
(orhayai, 202100,

The presence of Islanic microfmunce institions offered by banks and fmancing
institutions provides strong support in realisisg budness mdependence in raral communitics
as experienced by women entreprencurs in the Ciledug arca of Circhon Regency who work as
trders, the presence of Idamic financiil imstiutions his o positive influence on business
contimuity. (Other arcus such as the Anawisungun Market, Palimanon Market, and small
trsders im the Depok arca of Cirebon Regency, olso feel the impact of the presence of Tslamic
fimanciul instliuions m sipponing busise ss sustamabilicy.




Tslanwic Fimaneing Marketing Sivategy

The marketing strategy of Islamic finamcing in rural communities involves a
perticipstory and educative approsch. The strtegy cwried owt by Islamic microfinance
institutions in getting closer to ruml communitics hy taking a pattern of approaches, aumely;
First, 0 direct approsch, financial institutions make direcl visits o villages to sociolise Islomic
financing products. This method |5 effective beenuse it builds trast and close relabonships
with the community | Rahavu, 2020). Second, ecducation and iaining, llumic financial liseracy
progranumes and entrepreneurship ruming bove improved people’s understanding of the
benefits of Islamic financing (Widarjono, 20200k Thirdly. willsing dighal echnology, some
Islamée financial instiostions have started wsing social media amd mobile spplications o
promnote ther Inamemg products. This belps w reach o wider avdience. especiully the vounger
generation {Parmomo, 20215,

Islamic financial institatines bring hope w small communitics, especislly for
enlrepreneurs ad prospecive entrepreneurs in rardl arsie. the s evidenced by the acceplance
of various financing nffers with the mnccpm’ shariz. However, there are still many mmal
communitics who are still nafamiliar with the varous sharin prodects offered by Tslamic
Fimsencial instalwtions. this & evidenced by the commugily [rom the Susukan wrea of Cirebon
Regency, some of whom still do not understand sharia financial terms and sharin transaction
mechanisms,

LEeononic and Social Tmpact

The implementation of Tslamic microfinance thiough offcetive marketing strategics has
hid & positive impact on ol communitics, hoth from an cconomic and social perepective,
numely: Firstly, Micro prowth, llumic Gncing hue helped mural micro busisesses 1o develop
their businesses, such us hondberalls, aericuliure. asd small pwde businesses (Sapaira. 2021).
Secnndfy, Women empawerment, [Rlamie financing programmes almed ar women have
helpad increuse their role in the bousehold economy (Nurhovaly, 20200, Thirdly, Poveny
reduciion,, lslamic merofinance s conirbuled o reducing poverly levels in some villages by
10-15% within three vears {Rank Indonesia, M21),

The implementanon of Bkmis micralinance in runl communities i= underpinmed by lar
amd ethscal sharia pronciples. Profil-shanng schemes such as mudharubah and musyamkah
ensune that risks and profits ane shared fairly between the financial instination and the
custoamer. In addstion, zakal and infag programmes segrated in Dslenk microfmmce wlbo
help W reduce poverly and distnbule wealth eyustubly (Ahmed H, 20043, For ruml
communitics in the Cichon anea, the access provided by Tslamic financial instittions in
providing fmuscing fuctlities haos o positive impact as evidesced by wumen entreprencurs in
Pabusrin Lor Village, Cirebon Regency, who reéally feel the beselis of lnuscing fucalities 1o
increase the smoothness and profitnhility of the ir business.,

The economic nd social impact of lslamic microfinance shows thal this mode] sot only
provides sccess w cupatul bul also promoles the prnciples of eguity wnd social wellure.
Women empowerment and poverty reduction ane imprJnEinIin.[u's all the programne’s
success. In addition, the growth of MSMEs in villuges also contributes to the overall incresse
in income and wellare of the community (Obaidullsh, 2008 ). The marketing stralegy for
Islamee fimancing in mral communites must ake into acoount the characienstics and needs of
the local community. Direct engagement and linancial education are essential as many rural
communities are not familiar with sharia principles. In additbon. the wtilisation of digital




technology can improve marketing efficiency and reach o wider market segment (Chaffey, D..
& Ellis-Chadwick. 20195

Despite its many bencfits, the implementation of Islamic microfinance in miral
communitics  still faces severnl challenges. Firstfy, limited capit], Islamic financial
institutions oflen straggle W raise sullicient capital 1o fulfil the demand Tor Gnancing { Rahim
& Rahman, J007). Secomdly, the low level of lslamic financial lieracy, many rural
communtics do not understand the principles and producs of lslamic finance {Ascarya,
2002). Thirdly. unsupportive regulutsons can hinder the development of [slamic mcrofinance.
(Widarjono, 2020

To increase role of Idamic microfinance instiutions in the implementation of
(mancing. spproprole markslng slalegies are needed through vanoes steps through; Firss,
increasing financial literacy, lslamic financial cducation and raining programmes necd o be
improved o increase public understanding. Second, government support is needed to provide
regulatory suppor amd meenbives (or skamic msrolinanee mstuons. Frird. the uilisation
of technology, Islamic financial institutions noed to utilise digital fechnology o incnease
efficiency and marketing reach.

CONCLUSHN

Fimancing marketmyp sirsteges for rural communities m e mmplementaton of Dslams
mlerofinance sequire conercte seps feom Klamie financial insitations hoth banks and
fimancing imstimeions. Understanding the charscecristics, sacial, and colmre of the local
communiy can have @ significant impact oo the marketing stratezy of Blamic concepl
fimancing, there are il many el entreprencars who do not wndersand the mechanizn of
Islamic transactions. This mole cannot be carricd out oaly by 1slamic financial instinitions bat
meguines the support of established business actors, acalemics from vanous universilies.
communiy lewlers, local governments W the smallest povernment apparatus inorural areas W
the media in mobilising access offercd by Ilamic financial instititions, cspecially
micrdinance as o suppon for te econumic strength of ruml communities.
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